






2018 Promotional Strategies
Below is a summary of the main exposure opportunities planned for 2018. 

Please refer to the Tiers page for a complete list.    See Appendix 1 for the 2017 statistics.

ITEM DESCRIPTION DURATION/REPS TIER
Advertising Media

Press The Sponsors’ logos would ap-
pear in various press ads

The extent of the press advertising is 
yet to be determined.

P G S B

Radio Advertising The extent of the radio advertising is 
yet to be determined.

TV The extent of the TV advertising is 
yet to be determined.

P G

Promotions
Trail brochure Your ad or logo in 15,000 trail 

booklets; 60,000 readership
Booklets to all venues and local 
cafes, restaurant, food outlets, 
libraries, Visitor Centre’s, Tourist 
Bureaus across full geographic area

P G S B

Trail packs Information packs for Venues Packs are distributed to participating 
venues – aprox 85 x

P G S B

Outdoor signage Street banners Your logo on Albany street banners P
Outdoor signage Posters Your logo on Posters P G

Print Invitations and mail outs Aprox. 150 x hard copies distributed 
to professionals, Councils, and 
dignitories

P G

Magazines Logo/mentions Scoop, Aurora P
Press Mentions and stories Albany advertiser, GS Weekender, 

Aurora.
The West Australian,
Saturday West Australian in 
Magazine insert

P

Radio Interviews and news stories GWN and ABC will be invited to all 
major events. 
Possible News coverage

P G

Digital Promo Your logo in digital media Facebook page, Instagram, 
Western Australia page, 
Australia page, YouTube

P G

Digital Promo Trail website, local event pages. P G S B

TIER KEY

Platinum Gold  Silver  Bronze









APPENDIX 1  2017 Marketing details
Marketing

Marketing Undertaken: Local State National International

Print - Magazines Scoop Magazine

Print - Newspapers
Albany advertiser, 
GS Weekender

The West Australian
Saturday West 
Australian in Magazine 
insert

Radio Local Community Radio;  
ABC Local

Television Advertising GWN7; 
Orana Cinema Albany

Other: Brochures/flyers, 
mail out, posters, outdoor 
signage. Identify quantities 
and distribution of the above 
if applicable.

Posters and brochures to all venues and local cafes, restaurant, food outlets, librar-
ies, Visitor Centre’s, Tourist Bureaus, outdoor signage in Albany, Denmark and Mount 
Barker, road signs at all venues, free 15 000 guide books distributed for free.

Online:
Event website, online banner 
advertising, search engine 
optimization/marketing and 
online event listings.

https://www.amazingalbany.com.au/event/artsouthwa-inc-southern-art-craft-trail/

http://www.scoop.com.au/Region/Albany/Events/Bendigo-Bank-Southern-Art-and-Craft-Trail-2016

http://www.westernaustralia.com/au/Event/Art_and_Craft_Trail/56b26c4e7b935fbe730e9fbb 
(since been removed as finished)

https://www.whatson.com.au/Things-To-Do/2015/Month-08/Week-5/WA/2015-Bendigo-Bank-
Southern-Art-and-Craft-Trail

http://www.aroundyou.com.au/whats-on/events/southern-art-craft-trail-2017 (expired)

http://www.australiassouthwest.com/experiences/Events?DetailsView=true&EventItem=682c398
c-9a1a-6d5d-95e8-ff0000c1ede6

Social media:
Facebook, Twitter, 
YouTube etc 

Facebook own page, Instagram own page, Western Australia page, Australia page, 
local event pages, YouTube (to down load videos from Lomax and the Cinema 
advertising)

Public Relations:
Media releases, invite and/or 
host journalist, event launch, 
radio interviews and media 
opportunities / stunts

Media Releases
Invites to Launch




