






2019 Promotional Strategies

Below is a summary of the main exposure opportunities planned for 2019. 

ITEM DESCRIPTION DURATION/REPS TIER
Advertising Media

Press The Sponsors’ logos would 
appear in various press ads

The extent of the press advertising is 
yet to be determined.

P G S B

Radio Advertising The extent of the radio advertising is 
yet to be determined.

TV The extent of the TV advertising is 
yet to be determined.

P G

Promotions
Trail brochure Your ad or logo in 15,000 trail 

booklets; 60,000 readership
Booklets to all venues and local 
cafes, restaurant, food outlets, 
libraries, Visitor Centre’s, Tourist 
Bureaus across full geographic area

P G S B

Trail packs Information packs for Venues Packs are distributed to participating 
venues – aprox 95 x

P G S B

Outdoor signage Street banners Your logo on Albany street banners P
Outdoor signage Posters Your logo on Posters P G

Print Invitations and mail outs Aprox. 150 x hard copies distributed 
to professionals, Councils, and 
dignitories

P G

Magazines Logo/mentions Scoop (TBA), Aurora, Southerly 
Magazine, RRR Network, Bloom 
Festival booklet

P

Press Mentions and stories Albany advertiser, GS Weekender, 
Aurora.
The West Australian,
Saturday West Australian in 
Magazine insert

P

Radio Interviews and news stories GWN and ABC will be invited to all 
major events. 
Possible News coverage

P G

Digital Promo Your logo in digital media ArtSouthWA linked directories, 
Facebook page, Instagram, 
Others TBA

P G

Digital Promo ArtSouthWa website, local event 
pages.

P G S B

TIER KEY
Platinum Gold  Silver  Bronze










